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#HESM #HESMa11y #HEWEB #CASESMC 
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Harmony 
within 
the 
brand
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The account may 
still exist, but at 
least it is labeled 
as “unofficial” now



Student 
Work 
Wednesday
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!Geotags
!Hashtags
! Influencer

s
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https://www.instagram.com/explore/locations/12706024/virginia-commonwealth-university/?hl=en


Always ask before you 
repost
! DM or Comment
! Be sure to include credit if 

they consent to the repost
! Ask if they would like their 

account tagged or just their 
name attributed
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https://petapixel.com/2017/07/13/no-cant-use-photos-brands-instagram-free/


https://petapixel.com/2017/07/13/no-cant-use-photos-brands-instagram-free/
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https://www.huffingtonpost.com/entry/getty-socially-awkward-penguin_us_55e9dbece4b03784e275c935


Fair Use
! Fact specific
! Case-by-case
! Publishers, websites, distributors don’t have the to 

uphold your right to fair use
! Copyright holders can disagree with your analysis 

of fair use and sue
! Most of the time folks try to retro-fit the fair use 

argument
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Take cover, the 
tweets are coming...
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Craft a unified 
message to use 
across the 
university in 
response to 
negative 
messages
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Lessons learned
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https://www.instagram.com/p/BbcMvpDAHDV/?taken-by=thingsarewhatyoumakeofthem


https://www.instagram.com/p/BbcMvpDAHDV/?taken-by=thingsarewhatyoumakeofthem
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“Today's social media managers aren't only 
expected to ideate "viral" content, they're 
also expected to be able to analyze and 
report sales and leads from social media 
content, handle entire influencer campaigns, 
memorize GDPR legal rules, and also reply 
to customer service needs that demand 
immediate attention - no matter the hour. 
We're consistently flooded with 
notifications from consumers, on top of 
emails, meetings and requests from our 
colleagues and bosses.”
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How do I make the angry tweets stop?
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How do I make the angry tweets stop?

You don’t
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