Find Your Authentic Brand
Through a Whirlwind Photo Shoot

Stacey Kim, Director of Marketing
Nina Johnson, Nina Johnson Photography
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Whyyyyyyy?

1. Save money
2. Build trust
3. Brand stronger

4. Keep your best work in-house




1.Find the rlght students
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2. Flattery will get you
everywhere.

Lewis & Clark College



2. Flattery will get you
everywhere.




3. Give students choices.

ruegif.com

100 MANY CHOIGES




4. Inclusion matters.
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TikTok




5. Make it easy.

Lewis & Clark College



6. Don’t fret.




7. Communicate. A lot.




8. Hire the right photographer.




9. You can’t thank people
enough.

Lewis & Clark College



More than you bargained for.

« go.lclark.edu/community profiles

 all of our admissions marketing materials (print,
digital)

» social media

* development




GO.LCLARIEDU/COMMUNITY PROFILES

PROGRAMS OF STUDY
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MAKE A BREAK FORIT.

PUT YOUR IDEAS TO WORK.
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PACK YOUR SUNMIES:
PORTLAND ISN'T AS RAINY
AS YOU MIGHT THINIC
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NEVER IDLE,
NEVER BORED.
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(82%), continuing studies (12%),
and sarvice work (3%).
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Next steps!

* Faculty profiles
« Updates to student profiles




You should do this, too! And

we can help!

Stacey Kim
Director of Marketing and Communications
Lewis & Clark
skim@lclark.edu
503-768-7975

Nina Johnson

Nina Johnson Photography
ninaleejohnson.com
ninaleejohnson@me.com

Lewis & Clark College



