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Reason 1:
“Look what they’re doing!”



Reason 2:
Fear of the Unknown





Reason 3:
We want it to be visible



Reason 4:
Bureaucracy



Reason 5:
We have technical limitations



UX Myth:
”More menu items is better”





SOURCE

http://noahcoad.com/post/113/speed-my-pc-clean-pc-and-increase-computer-performance-the-safe-way




“Thanks for introducing me to Lingscars.com. I 
now know what good web design is and I aspire 

to be like Ling.”

- Student that failed

“







UX Myth:
Users don’t scroll



Give up on the fold



Clicktale analyzed data from 120,000 page views and 
found that of the 91% of page views on pages that 

had a scroll bar, 76% had some scrolling action, and 
22% scrolled to the bottom of the page.



Source: Clicktale – Unfolding the insights into webpage scroll

https://www.clicktale.com/resources/blog/resourcesbloginvest-in-customer-experience-software/






Give up on carousels



SOURCE

https://uxplanet.org/the-usability-of-carousel-design-4e3930a10b29


http://shouldiuseacarousel.com/

http://shouldiuseacarousel.com/


Give up on the 3-click rule



“If there is a scientific basis to the Three-Click 
Rule, we couldn’t find it in our data. Our analysis 

left us without any correlation between the 
number of times users clicked and their 

success in finding the content they sought.”

- Joshua Porter

“



Source: https://articles.uie.com/three_click_rule/

https://articles.uie.com/three_click_rule/


Source: https://articles.uie.com/three_click_rule/

https://articles.uie.com/three_click_rule/




URLs are UX
Link text is UX

Breadcrumbs are UX
Headings are UX



URLs are UX



Breadcrumbs are UX



Link text is UX

To download W3C's editor/browser Amaya, click here.

To download Amaya, go to the Amaya Website and get the necessary 
software.

https://www.w3.org/Amaya/
https://www.w3.org/Amaya/




Headings are UX

<h1>Heading 1</h1>
<h2>Heading 2</h2>

<h3>Heading 3</h3>
<h2> Heading 2</h2>

<h3>Heading 3</h3>
<h4>Heading 4</h4>



UX TIP 1:
Design for your users



Create a story













UX TIP 2:
Know who you’re creating for



Refrain from Acronyms or Insider Terminology







UX TIP 3:
Back up your claims with data



“The two most common mistakes I see — or 
let’s call them opportunities for improvement —
are not paying attention to the data and treating 

a website as a discrete project instead of an 
ongoing process.”

- Voltaire Santos Miran, CEO, mStoner

“



Focus Groups and User Testing



Focus Groups is NOT User Testing





Analytics



UX TIP 4:
Consistency



“After all, if the user learns to operate the design 
in one place, why not have that knowledge 

transfer to the next. This is all good. But wrong.”

- Jared Spool

“







SAVE CANCEL SAVE CANCEL





UX TIP 5:
Prioritize Content



Abby

American high school senior

Wants to study business

Stock photo model

Likes to use Comic Sans
in her spare time































RECAP

Carousel

Inconsistent headings and links

Unclear link destination

Everything “Above the Fold”

Overwhelming navigation

Inconsistent heading structure

No story telling throughout

Inconsistent to web standard expectations
Wasn’t like Lingscars.com



WORK HARD

HAVE FUN



joshuasalazar1

joshuaasalazar

I’m Josh
josalaza

Slides available at 
joshuasalazar.net



Resources:

Laws of UX

Consistency in Design is the Wrong Approach

Designing for the Scent of Information

Rocket Surgery Made Easy

https://lawsofux.com/
https://articles.uie.com/consistency-in-design-is-the-wrong-approach/
https://www.uis.edu/webservices/wp-content/uploads/sites/8/2013/02/Designing_for_Scent.pdf
https://www.amazon.com/Rocket-Surgery-Made-Easy-Yourself/dp/0321657292

