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Hello, and thanks so much for coming.  

I’m going to assume that everyone here read the description of this session to the end, and won’t be surprised at the partisan nature of this conversation.  (scroll down) 

But as passionately Democratic as my motivations are, that’s not the point I’m making today. I’m going to be talking about how you can embrace a passion project -- and in 
so doing, you can change the world. And you can energize your design work when you find a cause bigger than yourself. (scroll down) 

The cause you take up doesn’t have to be political in nature. It can be a foundation, or a charity, or some other non-commercial effort. It can even be some other political 
party. Though that would make me very sad. (scroll down) 

I’ll be talking about a very specific passion project and how it moved the needle for my work and for the greater good of  New Jersey congressional district 7, and maybe 
even the country. (scroll down) 

A short description of the project: Creating call-to-action graphics for advocacy groups actively engaged in resisting the policies of the current administration. (scroll 
down) 

But I’m not going to start with what happened in 2016. I’ll get to that. (scroll down) 

First, though, I’m going to take you on a short trip through the 20th century ... introduce you to my family (yes -- they’re relevant to this story) ... and describe the journey 
that took me from commercial work, to alumni magazines and recruitment materials for higher education, and finally to all that -- and more. 

mailto:ninaovryndesign@gmail.com


MEET THE FAMILY

 I was born into a political family. 



GRANDPA BEN “ROAR, AMERICA”

This is Grandpa Benjamin, a classically fine artist, whose work included still life,  portraiture, sign painting, and politically charged content.  This is a black and white 
newspaper reproduction of his painting “Roar America’, from the Hartford Courant early 1920s. It shows the desperate condition of working men and women, created by 
capitalism, represented by big banks. 



DAD 

DAD’S FBI FILES 

Here’s my Dad, and his FBI file. The US Government was keeping an eye on him because of his progressive politics (note: for those of us of a certain age, progressive is a 
code word for Communist). 



MOM & HER PAL BETTY PHILADELPHIA, PA 

And this is my Mom, and her best friend Betty. These 19-year-olds were hitchhiking from Phoenix, Arizona to Philadelphia for the  Progressive Party Convention in 1948. 
Henry Wallace, the Progressive Party candidate, was running against Harry Truman. So that didn’t go well. (scroll down) 

My parents didn’t call political activism and social responsibility by any name, but it infused our lives. Call out and fight injustice, help people, be kind, that’s it in a 
nutshell. It’s noble, but I have to say that as a little kid, it meant being hot, thirsty, and really really bored, even though I was occasionally witnessing history. The upside 
was that I got some cool buttons. 



SOLDIERS FIELD, CHICAGO 
June 21, 1964

This is a photo of Dr. Martin Luther King, speaking at Soldiers Field, in Chicago, on June 21st, 1964. I am somewhere in this crowd, near the top seats, at the far right. 
I am 9 years old, and I am not happy. But … the button. 



SPRINGFIELD, ILLINOIS 
March 10, 1975

CHICAGO, ILLINOIS 
November 14, 1969

This is the button I got when when my mom took us to the Anti Vietnam War Moratorium in what is now Daley Plaza. I was 14, and considerably more aware of why I was 
there. (scroll down) 

I was on one of two busloads of students shipped to the Springfield, Illinois statehouse to convince legislators to vote to ratify the Equal Rights Amendment. the woman 
with the bullhorn is Phyllis Schlafly, the leader of the conservative Eagle Forum, who was there with her minions to convince legislators to not do that. She was lots smarter 
than we were; she got there early, came armed with fresh-baked pies ... and soaked up all of the media attention. 



LIFE INTERVENES

You would think that with that background, I would have continued with some kind of political involvement. It wasn’t like the causes disappeared because I graduated from 
college. But that’s not what happened. Life intervened. 



I moved to New York, and started a career in editorial design. Mostly, I worked in consumer magazines. Occasionally, I reproached myself -- I was merely making things 
look good, I said. But I liked making things look good, and besides, good design is a virtue in itself. (scroll down) 

From left to right, that is Food & Wine, Cuisine, Review (the inflight magazine for Eastern Airlines and New Jersey Monthly Magazine.(scroll down) 

(And yes, that is an illustration of Donald Trump on the cover of New Jersey Monthly. The Donald was featured because he had invested in Atlantic City in a big way. Which  
didn’t go well.) (scroll down) 

I got married, moved to New Jersey. My husband and I had many senior level discussions about our future offspring: his deal-breaker for them was religious instruction 
and bar mitzvahs. Mine was joining me in political demonstrations. More about that later. 



My entree into higher ed came thru my kids, on the sidelines of pee wee soccer games. That’s where I met my pal, Joanne Zastrow, who had just been promoted to Senior 
Director of Creative Services at Rutgers University. She was looking for someone to fill her shoes at Rutgers Magazine. 



I’ve spent the last 30 years working happily as a freelancer in higher ed, on alumni magazines, recruitment materials and collateral publications. It’s a great gig. Knowledge 
is good. Colleges and universities are good. I work with talented, creative, funny people, who have important ideas, and interesting stories.



From Rutgers Magazine.



From The Penn Stater, where I’ve been happy to be interim art director a couple of times.



From Fairleigh Dickinson University Magazine.



From TC Today, Teachers College at Columbia University.



Annual Reports for Rutgers School of Dental Medicine.



President’s Report for Hunter College School of Education.



Viewbooks for related CUNY schools, Silberman School of Social Work and the Graduate Center.



These are the interiors of those view books.



The Campus Visit Guide from a family of recruitment pubs for Niagara University. (scroll down) 

It was a comfortable niche for me, in an industry that reliably printed on paper. I’m a print designer in an increasingly digital environment. It was a good place to be. I was 
content. 



THEN THIS 
HAPPENED

November 6, 2016

And then this happened.







For everyone in the back, these are texts posted after November 6th. The first one says “I have been crying all morning. I’ve never experienced anything like this.” The 
response is “We don’t even truly know how bad it is going to get.” (scroll down) 

It was impossible to sit still. I called a friend (More about her later). Lots of handwringing, but we wanted to do something concrete. We had seen the numbers for NJ state 
elections, and noted that the Republican Congressman in our district, Leonard Lance, was re-elected by the lowest percentage of any Republican representative in New 
Jersey. And that his voting record while moderate, had, with the rise of the Tea Party, skewed towards the right on Abortion rights, the environment and healthcare. And 
that his/our district had been carried by Hillary Clinton. This guy can be taken, I said, to my friend, who was 10 steps ahead of me. And there were a couple of other women 
in town who were 10 steps ahead of us. 



MEET WESTFIELD 20/20

On November 13th, Lillian Duggan, an editorial consultant, and parent, started a secret Facebook page, and invited Marci Kleinberg-Bandelli, a Clinical Social Worker, and 
parent, and other local like minded people to join the conversation. The response was, as they say, overwhelming. Lillian and Marci called the first meeting on a cold, damp 
night after Thanksgiving 2016.  20/20’s mission was articulated: To hold our elected officials accountable;  specifically to focus on Leonard Lance, and flipping New 
Jersey’s 7th Congressional District Blue. (scroll down) 

This is the first Women’s March, Westfield branch. There’s Marci, holding a pre-logo sign. “Westfield 20/20. A force to be reckoned with.” And it is. (scroll down) 

As of September 2019, 20/20 has over 2400  Facebook  members, from Westfield, and other New Jersey towns. People are still joining, I see requests for new member 
approvals every day. (scroll down). 

That may seem like small potatoes on a national level, but in a district of of about 750,000, it’s a chunk. It can make a difference in an election. Activists have a ripple effect. 



20/20 began Calls to Action immediately. Post card-writing  parties to protest the electoral college and to urge legislators to protect health care began within a month of the 
the launch. Issue focused rallies in front of Rep. Lance’s Westfield office were called, then became weekly. (scroll down.) 

As it has been pointed out,  Westfield 20/20 is a group of well-to-do suburbanites, mostly women, some men. We are parents. We are doctors, lawyers, editors, lab 
technicians, account managers, teachers, chemical engineers, stay-at-home parents, psychotherapists, musicians and ... graphic designers.  That’s where I come in. (scroll 
down). 

I do what everyone in 20/20 does: show up for rallys (lately, vigils for victims of gun violence), write letters, stuff envelopes, canvass and make phone calls for candidates 
that the group has voted to support. (scroll down). 

But I can do something else: I can package thoughts, ideas, and calls to action in ways that attract eyes. So that’s what I do. My tool box is: a lot of fonts, a bunch of on-hand 
free images, and a knowledge of where to find inexpensive, or free rights-managed available imagery.  



WORDS ARE IMPORTANT 

Good copy writers are essential to coherent, effective messaging.  
On February 7, 2017, Mitch McConnell went to work for me. 



MITCH McCONNELL, COPYWRITER
(February 7, 2017)



A few tweaks later, and we have postcards, and a rally sign. 

Keep an eye out for those hands, they show up a lot. 



Word got around that I could make a nice sign.  

These are table banners for street fair booths, created for CD7 Action, Action, Action, a local activist group dedicated to registering new voters, and making sure they come 
out to vote. They joined forces with 20/20, and worked the crowds at street fairs in DC7,  clip boards in hand, registering voters, and rewarding them with stickers.



THE THING WITH THE HANDS
(Working with materials you have around the house.)

> >

A note here about budget: There is none.   

I knew about the hands graphic because I had used it in a magazine for a women’s insurance company years before. This is what they looked like when downloaded from 
Dreamstime for under $10.00, then assigned new colors, and then isolated the portion I needed.  
(Scroll down.) 
Is it my dream icon, drawn and stylized as I’d direct? No. But I can make it work. They are adaptable, and useful. And the price is right. 
  



The ‘Wish List’ cards 

These were created for pick up at local street fairs.  
They needed to be eye-catching, with easily digested information. The intention was that they would be small enough to be stuffed in a pocket, and read later. Nobody is 
reading when the funnel cake truck is 10 feet away. (scroll down.) 
One of the icons is from istock, the others from a folder that lives on my desktop, called Free Stuff. They printed 4-up, 2-sided, printing services donated by the sympathetic 
owner. 



These are some of the signs designed the for weekly rallies at Lance’s two district offices.  
Anecdotes  
1. People driving by, slowing down to roll window down, and scream obscenities, usually with a small child in the front seat. 
2. Guy in a huge black SUV slows down, parks in a no-parking zone across the street, and screams unprintable things.The police (always stationed for the rally), issue a 

ticket, and tell him to move. He pulled the car out, into rush hour traffic, and headed it straight toward the rally. lt really looked like he was going to drive into us. So of 
course, I stood there and took pictures.  



Email blast invitation to a screening of RBG. 

The local chapter of Planned Parenthood was hosting a screening as a fundraiser, and needed to re-package the original graphics, created by another designer, into colorful 
visual. 



FLIPPING THE 7TH

Tom Malinowski (who was Assistant Secretary of State for Democracy, Human Rights, and Labor in the Obama Administration and was the Washington director of Human 
Rights Watch. ) won the Democratic primary, on June 6th, 2018.  And it was on. There were 6 months to get new voters registered and registered voters motivated enough 
to get out of the house and vote during an off-year election.  



So this turned out to be true. 

The Get Out the College Vote effort. 

The effort here was two-fold:  
1. Get new voters registered and  
2. Get college-age, and young voters (age 18-24) to apply for, receive and mail in, on time, their ballots.  



Lots happened simultaneously. 

These graphics were both posted to Facebook (to alert parents), and on instagram (for their kids).  

A large, complicated project: 
There was no existing list of  Westfield 18-year olds (new voters), and eligible college age voters in DC 7. At least, not one that was accessible. It had to be amassed, name by 
name.  
Parents who had kids in high school or college used those connections to get contact info from friends, friends of friends, old school listings. Registered voters received 
letters at home and school, explaining how to apply to vote by mail, along with the Vote By Mail application.  
We had parents’ contact info as well. As the election got closer, they (and their kids) were reminded by phone, text and email  
1. request the mail in ballot by the deadline;  
2. fill out and mail the ballot back, again, so they would arrive in time to be counted. We found that many college kids were befuddled by snail mail; (this is not how they 

communicate) they had no idea where their campus post offices were, and where do you get stamps? So we were stymied by having to lead this demographic to use a 
form of antique communication. 

Very time consuming, and very successful. 



Westfield 20/20 Meeting Graphics 

Westfield 20/20 became a registered 501(c)4 organization; it could now vote on and endorse candidates. So it was important that the growing Facebook community 
become voting members. To do that, they had to sign an online pledge to be a voting member. (scroll down.) 

So then we had to get them to meetings. I created 3 different graphics for the October 4th meeting, each one posted a week after the other, with the third, posted the week 
of the event. (scroll down.) 

These are the posts for 3  and 2 weeks out. They don’t have any visual consistency. I wasn’t quite there yet. I wasn’t happy with the Week 3 thought balloons, but got 
another wack at it a few months later. I’m very fond of the stock art of Hokusai’s  Great Wave, which played off  the “Blue Wave” concept nicely. 



This is the third graphic, posted the week before the meeting. 
A coordinated set of graphics, for the Facebook banner, Evite, Facebook post, instagram and physical tickets for the event, echoed the typography and palette.  
I also neatened up the logo.



DAWN, WESTFIELD, NJ
October 11- 25, 2018

And things really start to speed up.   

This is sunrise over the Westfield train station, something I never expected to see, as I’m not a regular commuter. 

I was there, with 6 other 20/20 members, for an action called The Truth Train.  (scroll down) 

We distributed 3 different pieces of informative literature to commuters, from 6 to 8:30 am, Tuesdays, & Thursdays, for the three weeks before the election. Is there a better 
way to reach suburban voters than at the New Jersey Transit station, as they await the 6:47 in the pre-dawn chill? Granted, they’re not happy, but they are a captive 
audience.  



Truth Train Graphics 

I developed two visually consistent but distinctive graphics.  
Version A was posted two weeks before the event, on Facebook. It is re-formatted as a Facebook banner as well as Evite invitation, and Instagram post.  (scroll down) 
Version B is posted the week before the event (in the same multiple formats), to catch more attention. It works. 



The Vote Early Coupon 

New Jersey voters have the option of voting early. It makes it easier for working people to fit time needed for voting in around their jobs. We wanted to call attention to, 
and entice people to vote early, so this coupon was given out at the 20/20 meeting, and posted on Facebook, for download. Show up at a local coffee shop with your “I voted” 
sticker, and have a free cup with Lillian and Marci.  



General vote banner for the 20/20 Facebook page.



THE COUNT DOWN

Two weeks before the election, Lillian asked a couple of us to come up with some visuals that could be posted to Facebook, Instagram, and tweet-ed, as a 
lead-up to Election Day. This is the election count-down.



October 28, 2018 

Because people with pre-existing conditions need health care.  



October 29, 2018 

Because our environment  is on the ballot. We need clean air and clean water!  



October 30, 2018 

Because gun safety saves lives.



October 31, 2018 

Because we reject fear.  

From a Malinowski for Congress campaign commercial: 
https://www.youtube.com/watch?v=NWt41bZznC8



November 1, 2018 

Because women’s reproductive rights are on the ballot.



November 2, 2018 

To Save Social Security and Medicare.



November 3, 2018 

Because bad politicians are elected by good people who don’t vote. 
—George Jean Nathan



November 4, 2018 

“Because the power of voting is what it enables us to do the day after.” 



November 5, 2018 
Play video 
“Because decisions are made by those who show up.” 
President Bartlett weighs in. Aaron Sorkin actually had him say this twice in the course of the series.  Yes. I watch reruns. A lot. 

We had a steady audience that checked in every morning.  
One friend responded to this one with query about how I was gong to top it. I felt like I really had to do something unexpected. It needed buzzers and whistles. I called my 
IT guy, who is also my middle son.



November 6, 2018 
He walked me through the basics. I’m new to animation, so it’s pretty simple, but it moves. 



November 7, 2018 (Election Day) 

“The Early Days of a Better Nation.” 

A tweaked phrase from Scottish writer and artist Alastair Gray, who borrowed it from Canadian poet Dennis Lee, and then tweaked it a few times himself.  (scroll down) 

Gray’s  tweaked phrase can be found inscribed on  a wall outside of  the Scottish Parliment. 



This one was re-formatted so that it also had a brief life as 20/20s Facebook page banner. 



Halloween 2018.  

My husband is an editor at the Associated Press. And the AP is scrupulous about maintaining it’s non-partisan, unbiased cred, so it can remain one of the few news sources 
that are still trusted by the general public.. So, no political signs on our lawn or car. BUT, telling people to vote is a non-partisan action. So having a gigantic installation 
made up of every single twinkly light we owned is perfectly fine.  



The two weeks before the election were an intense, adrenaline-fueled, round-the-clock-experience. Some days, I was up by 5:40, watching the sunrise, handing out lit to 
surprisingly nice commuters, then back at my desk, doing paying work, then off to campaign offices to make phone calls or stuff packets for the final voter contact, then 
back to actual work, then from 10pm to when ever, creating the next day’s countdown graphic.  (scroll down) 

This is the ground game headquarters for the final voter contact. Over 1,000 people, on both Saturday and Sunday, met there to pick up literature and maps, for drop off at 
houses all over the district.  



ELECTION NIGHT
November 6, 2018

11:04 11:09 11:24

I was a poll watcher. The polls closed at 8. One of my kids (the IT guy) was one of hundred of volunteers from New York who came out to help with final canvassing. We 
drove to Malinowski election night Headquarters, which was a huge ballroom that filled up with with 1,400 people.  (scroll down) 

Votes trickled in, stalled by a voting machine problem in Westfield. Really tense. Just after 11, it started to shift, with Tom ahead by 361 votes. Then up to 3,566. 
Malinowski’s communication director was pacing anxiously when he felt his phone buzz. It was a text from Lance’s communications director, wanting to know what would 
be a good number to call? And that is how they knew they had it.  



Two jumbo-trons showed the win. The photo on the bottom right is of Tom’s campaign staff celebrating (full disclosure, the bearded guy in the upper right is that 
Communications Director. He’s my youngest son, which is how I got that story). 



THE SOUND OF  1,400 HANDS CLAPPING
So it’s actually 2,800 hands clapping.

And to give you a sense of what a room of 1,400 really happy people sounds like.  (play video and scroll down) 

So did the count down graphics turn the election? I’d love to say that, but probably not. But they functioned as daily visual cheerleaders, pats on the back for the many 
people who carried out the ground game for Malinowski for Congress.  



The election wasn’t quite over. There were several contests that were to close to call. (Alabama’s gubernatorial election, NJ 3 and others). Scroll down 

This postcard was created to send to Mississippi voters, supporting Mike Espy, Democrat and former congressman, in a special election runoff on November 28th after 
neither candidate won a majority on Election Day. The Republican, won that one. Sometimes the other party wins. That’s how it works in a democracy.  



It was a victory—we won the battle, but the war goes on.  

December 22, 2018. 
The government shut down.  (scroll down) 

Government workers were going to suffer — for 35 days, as it turned out, affecting about one-fourth of government activities and causing employees to be furloughed or 
required to work without being paid.  (scroll down) 

Another local organization, the Westfield Democratic Committee (more about them later)  wanted to get people to up their game and donate early and often to the 
Westfield Food Pantry. These visuals were referenced by the 1930s, for obvious reasons: people out of work, without money, needing to feed families. The first piece went 
up at warp speed, without a lot of information. The second followed a few days later with the link, and logistical information added to the post.  
The illustrations came from an old Dover disk I had purchased for work with the Fredericksburg, VA Farmers Market community.  



20/20 celebrated the congressional victory with a party. And raised a little money, because that’s what you do in politics. These are the Save the Date graphics, for 
Facebook, and Instagram, posted 3 weeks before the event. 



We had flipped the house, so the party had a name: The ‘We flipped the House Party.’ So I flipped the House, too. Actually, it’s the Capitol, but I gave myself a break on this 
one. No need to be so literal; I’m not an editor. 

And I gave us a tag line. More about that later.



A 20/20 general meeting. Uncle Sam wants you, on steroids. 



May 7, 2019 

Health Care Committee Meeting. Two graphics, for posting 3 and 2 weeks out. 
Both were formatted for the usual social posts. The thought balloons were called back into action. More successful this time.     



Westfield 20/20 needed a new banner. They had proven to be a ‘force to be reckoned’ with. It’s graphics needed to reflect the group’s growth and effectiveness. (scroll 
down) 

The words for come from a good source. You might even say, he’s unimpeachable. 



May 14, 2019 
20/20-sponsored local candidates panel. Graphic 1. 

Candidates were photographed in typical candidate style: soft lighting, out of focus greenery in the background. OK for campaign lit, not so effective for these pieces. 
The faces were converted to 4-color sepia tones, contrast pushed.



20/20-sponsored local candidates panel. Graphic 2. 

The late Tip O’Neil, the 47th Speaker of the House of Representatives.  (scroll down) 

I’m very fond of the words on this one — All politics IS local, but none more so than these specific politics. You don’t get more local than town council seats in a town of 
33,000. 



Westfield Democratic Committee fundraiser 

This elected body endorses, supports and works for candidates whose aims align with it’s mission.  (scroll down) 

Support is the important word here; it means that money needs to be raised. These two 6 x 9 cards were created for a fundraiser that had to be scheduled on Mothers Day. 
The WDC decided to embrace that. Cards were sold in packs of 10,  and encouraged people to Save Democracy and to Do it for Dear Old Mom. 



The second of the Democratic Debates was on July 20th. 20/20 held a watch party. 
I’d originally planned to use the photos of all 20 candidates, convert to b & w, place in a grid, with a blue screen over all … but I had a deadline, and that seemed very time-
consuming. So I actually purchased a piece of stock art, (thank you again, istock), possibly the most expensive art I bought, maybe $33.00. I like the  microphones as a 
metaphor for different voices. 



Members of several activist organizations have created a monthly screening and discussion event. I designed the logo, which has to be able to be placed on film stills, 
without dominating, the announcement.  



A recent movie screening.



Last Thursday and Friday, I got to see the sun rise over Central New Jersey again. (scroll down) 

The election for town council seats and state assembly is in less than a month. We want democrats and independents, and yes, Republicans, too,  to come out and vote. This 
is a 4 x 6 card, handed out to commuters from — wait for it — 6am to 8am. People were still nice. 



Here’s how it has affected my work: 

If I was a painter, I’d say that I paint with a much bigger brush. Lots more paint.  
I push myself not to fall back on familiar fonts type treatments. 
I try to create challenges. 



Bigger bolder used of type, sizing and color.  
More use of San Serif and square slab fonts. I was a strictly Garamond and Centaur girl. Some words need to have impact.  
Is this the right solution for every story? No, of course not. But it is really fun when it is.  













                                                This, right here, is actually how I feel.

How this project changed my work day:  

My first hour at my desk is spent reading Politico (Playbook, Huddle and New Jersey edition;) The New York Times; The Washington Post; some Wall Street Journal, some 
AP, some CNN. Cruising Facebook — for articles friends have posted from other sources. Westfield 20/20 lives and communicates on Slack and FB,  because we’re a bunch 
of middle-aged people. So I check to see what’s going on that day. 



This is pretty ambitious, but this is what I hope to do. 

Here’s why this work makes me happy: 

Because I get to use this skill I have in the service of something bigger than me. 

Because I feel like I’m using my talents to make the world a better place.  

Because I have more control and input. I’m the client and the producer.  



EPILOGUE



My friend from the phone call — she’s running for State Assembly from district 21.  
I did the branding for her, and her running mate, who, together, have a total of 21 characters in their last names. 



I’m an elected official.
#2: MORE ABOUT THAT LATER

I am an elected official. That’s me, voting for myself, for Ward 1 Westfield Democratic Committee member, term, 2 years.



“Ma, it took 29 years, but we’re marching.”
#3: MORE ABOUT THAT LATER

More About that Later #3: 

This is a photo from the January 2017 Women’s March. Two of my sons (that’s the IT guy in the front) were in the middle of it with me. At one point, the older one turned 
to me and said “Ma, it took 29 years, but we’re marching!” 


