
INTEGRATING  
ACCESSIBLE DESIGN 
INTO GRAPHIC DESIGN 
CURRICULUM

Accessible design is the law. 
The Americans with Disabilities Act of 1990 (ADA)  
prohibits discrimination based on disabilities. 

Accessible design is good design. 
Preventing access to information because of poor  
design decisions in unethical. 

Design education regularly leaves 
accessible design out of curriculum.
According to World Health Organization (WHO), there are at  
least 2.2 billion people globally that have a vision impairment.  
Failing to teach accessible design perpetuates the  
cycle of exclusion. 

Web Design II 
Jay’ci Chevalier

Classic Salads

All Classic Salads can be served with your choice Price includes Lettuce Blend, 5 Base Toppings, and
Dressing. Add +.50 for each additional Base Toppingof Lettuce Blend and Dressing

Caesar Salad

Chef’s Salad

Cobb Salad

Signature Wraps

Classic Wraps

Regional Wraps

Build Your Own Wrap with 5 Base Toppings

Build Your Own
Salad

1- Choose Your Lettuce

2 - Choose Your 5 Base Toppings

3 - Choose Your Dressing

Specialty Toppings

Romaine Le�uce Bed, Parmesan Cheese, Multigrain
Croutons, Sun-Dried Tomatoes, and Freshly-Ground
Black Pepper

House Caesar Dressing

Blue Cheese Dressing

Blue Cheese Dressing

Vegetables / Beans / Grains

Crunches / Nuts / Seeds / Fruits

Crunches / Nuts / Seeds / Fruits

Cheese

Protein

Vegetables / Beans / Grains

Cheese

Traditional Light

Bold

Separates

Mixed Greens with Grilled Chicken, Cheddar, and Havarti

Iceberg Le�uce topped with Grilled Chicken, Sliced Hard-

Cheeses, Hard-Boiled Egg, Turkey Bacon, Cherry Tomatoes,
and Diced Celery

Boiled Egg, Roquefort Blue Cheese, Sun-Dried Tomatoes,
Avocado, and Turkey Bacon

- Ask about our Seasonal Salad. This limited-edition salad
presents the best of each season’s flavors.
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Caesar Wrap

Chef’s Wrap

Cobb Wrap

New York Steak Wrap

Peruvian Quinoa Wrap

Cyprus Wrap

Moroccan Lentil Wrap

Thai Shrimp & Mango Wrap

Nicoise Wrap

Romaine

Cherry Tomatoes Broccoli
Roasted Bu�ernut Squash
Roasted Beets
Celery
Lebanese Cucumbers
Capers

Sun-Dried Tomatoes
Pico-De-Gallo
Green & Red Bell Peppers
Roasted Red Peppers
Hard-Boiled Eggs
Jalape�os
Shredded Carrots
Sliced Boiled Potatoes
Red Onions
Fried Onions
Caramelized Onions

Multigrain Croutons Bosc Pear
Mandarin Oranges
Mango
Shredded Coconut
Dried Pineapple

Cranberries
Crispy Wonton Strips
Pumpkin Seeds
Granny Smith Apples

Crumbled Feta

Avocado
Artichoke Hearts
Grilled Asparagus
Kalama Olives
Hearts of Palm

Roasted Portabella Mushrooms

Edamame

Moroccan Almonds Pomegranate Seeds
Toasted WalnutsMedjool Dates

Sultanas Raisins

Roquefort Blue Cheese Havarti
Moroccan Spiced Goat
Queso Fresco

Asiago
Manchego

Roasted Eggplant Spread
Bulgar Wheat
Quinoa

Haricot Vert (String Beans)

Shredded Cheddar
Reduced-Fat CheddarParmesan

Arugula Spinach
KaleMixed GreensIceberg

Fava Beans
Black / Red Beans
Garbanzo Beans
Corn
Lentil
Couscous

Grilled Chicken Breast
Chipotle Cumin Chicken
Turkey Bacon

Grilled Salmon

Caesar Dressing
Blue Cheese Dressing
Ranch Dressing
Red Wine Vinaigre�e
Balsamic Vinaigre�e

Dill Dressing
Tzaziki Dressing
Minted Vinaigre�e
Toasted Almond Vinaigre�e
Reduced-Fat Ranch
Reduced-Fat Blue Cheese
Reduced-Fat Honey Dijon

Chipotle Ranch Dressing
Ginger and Dried Cherry Dressing
Miso Carrot Ginger Dressing
Coconut Lime Dressing
Green Goddess Dressing
Borage Ranch Dressing
Tomato Basil Vinaigre�e
Moroccan Spiced Lemon Dressing
Orange Chipotle Vinaigre�e
Tahini Dressing
Tru�e Honey Champagne
Vinaigre�e

Lemon Juice

Juice / Coconut Water / Bo�led Water / Chips

Blondies / Brownies / Cookies

Extra-Virgin Olive Oil

Sesame Seed Tuna
Grilled Shrimp

Marinated Skirt Steak

Baked Falafel
Tofu
Hummus

The comfort of a classic dressing. Subtle complex flavors to

Large flavor blasts to expand

Individual flavors so you can
achieve just what you are
looking for.

flavor profiles.

refresh and enhance.

Drinks and Snacks

The Protein Bakery
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going 
rogue

I can finally come out with it, because it’s not that big deal of 
a “reveal” anymore: About half of my older blue jeans (and 
some of my khakis and cords) are women’s brands purchased 
by either me or my wife over the years. What can I say? They 
spoke to me more than what was on the men’s racks at the 
time. I wasn’t interested in a feminine silhouette, zippered 
ankles, or a skinny tapered leg that would Russell Brand me 
out. No jeggings for me. I liked the look of the women’s denim 
that was gaining popularity at the time: flat-hipped, boot-
legged, and low-riding. The cut and fit matched my Dazed 
and Confused–era shaggy beard, engineer boots, and fat 
turtlenecks better than all those baggy homeboy crotches or 
waists that hit above the belly button. And though I’ve never 
been busted by my guy posse for wearing women’s clothes, I’m 
no longer self-conscious about taking a few pairs of size 10s to 
the dressing room. Five years ago, selecting from the women’s 
stack often elicited stares. Now salespeople don’t even bat an 
eye. Maybe that’s because it’s getting harder to tell the women’s 
department from the men’s. On the streets, department-store 
shelves, and runways, guys’ clothes are no longer so easily 
definable. A shift in gender boundaries that’s less revolutionary 
than evolutionary, today’s blur of the sexes is an organic 
outgrowth of a changing attitude in the culture as a whole. Like 
our clothing, we’re becoming more relaxed about it all.

At a time when Wheaties cover boy Bruce Jenner feels 
comfortable enough to come out as a woman named Caitlyn 
to Olympian approval—and alpha-male types like Kanye 
West and David Beckham don skirts with the ease of Adidas 
sweatpants—masculinity is no longer such an arm-wrestling 
match. More and more, does anyone really care? Will Smith’s 
fashion-savvy 16-year-old son, Jaden—who blithely dons a 
woman’s dress to prom or mixes a schoolgirl’s skirt with hip-
hop-wear—summed it up best when he Instagrammed about 
his Topshop purchases from the ladies’ aisles: The items are 
clothes . . . not girls’ clothes. Too “effeminate,” “androgynous,” 
“flamboyant,” or “fey”? Name-calling—how passé. Gender-
neutral dressing wasn’t just a curious aside at the spring 
fashion shows (as in years past): It dominated the conversation. 
And not only in the work of the more niche labels inhabiting 
this space (Hood by Air, Nicopanda, J.W. Anderson, et al.) or 
the iconic provocateurs that have been pioneering the “Is it 
a boy or a girl?” look for years, from Comme des Garçons to 
Rick Owens. At Gucci’s fall 2015 show, new creative director 
Alessandro Michele sent chiffon blouses, tailored for the male 
form, billowing down the men’s runway, pussy bows all aflutter. 
Meanwhile, Proenza Schouler outfitted a male model for its 
womenswear show in serious heels and an all-black ensemble 

that would look chic on either sex. “Losing the labels is what it’s 
about,” says Lucas Ossendrijver, creative director of Lanvin Homme. 
“This isn’t about a man wearing a skirt; it’s about a changing mind-
set with men—their eye for fashion has changed. Men aren’t so 
concerned about their masculinity anymore.”
To wit, the New York City-based label Public School recently 
launched a women’s line that shares fabrics with its menswear 
collections. “We’re not trying to be androgynous. There’s a 
sophisticated ease to both our male and female clothes, in which 
either could wear the same thing,” says cofounder Dao-Yi Chow, 
wearing a pair of harem pants from his women’s collection as we 
speak. The upshot: more choice, and not just for risk-takers on 
fashion’s cutting edge. Regular guys—”of all ages and body types,” 
says Ossendrijver—are shopping with newfound freedom. “Men 
used to buy clothes that they needed, purchasing the same thing 
they had before,” he says. “Now they’re trying new things. I’m seeing 
a lot less suits and ties. The limits have been stretched.”

And if you need more evidence that gender cross-pollination 
has broken out of the avant-garde boutiques, London’s Selfridges 
opened an all-things-unisex pop-up shop in its flagship department 
store in March. Called Agender, the space carries 45 labels whose 
lines include pieces that fall into the realm of guy-girl-shareable 
attire, including top sellers from Rick Owens, Raf Simons, and 
Tomorrowland. Business has been brisk enough that Selfridges 
is considering making Agender a stand-alone. “In fashion, more 
and more we are seeing physically masculine men wearing what 
might traditionally be thought of as feminine,” says Linda Hewson, 
Selfridges’ creative director. “Function and individuality are now 
more important than a uniform idea of what’s conventionally 
appropriate.” There’s nothing exactly conventional about my own 
new working uniform: jumpsuits. In a way, they’re the ultimate 
expression of fashion’s new mind-set—the collarbone-to-ankle 
onesies render questions of man or woman irrelevant. 

While they were hot on the women’s runways this year—inspired 
by the Studio 54 era—and made a strong showing in the men’s 
collections as well (with stylish updates from Hermès and 3.1 Phillip 
Lim), my Dickies coveralls, which zip me up into a lean silhouette, 
are straight out of the Edward Hopper filling station or the World 
War II aviator division. And wouldn’t you know, I’m not alone. Just 
the other day, I ran into the tough-guy actor Dean Winters, who 
was sporting one too. His was black, had a hood, and was made by 
Oslo’s OnePiece. If it works for Mayhem, Winters’ havoc-wreaking 
character in the Allstate ads, it works for me.

“Function and individuality 
are now more important than 

a uniform idea of  what’s 
conventionally appropriate.”

“Function and individuality 
are now more important than 

a uniform idea of  what’s 
conventionally appropriate.”

BOOK CLUB NEWSPAPER SUGGESTIONS

We compiled all of the top suggested reads 
from various newspapers to create one master 
current list.   
 
Search by genre in the bar above to find your 

Details

Our book club’s meet once a week and cover one 
book per month.   
 
Each month, the participants vote on that month’s 
book.   
 
Interested? Click below for more info!

Browse…

COMMUNITY SUGGESTIONS

Book Suggestions

SOPL’s members create reviews of books they 
have read. 
 
Click below to search through thier suggestions! 
 
If you’re a member and want to add a suggestion, 
just log into your account to contribute.
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OVERVIEW

Typography
Clear typographic hierarchies help people  
scan for the most critical information.

Typeface selections. Use legible and readable  
typefaces. High stroke contrast, small x-heights,  
and extra condensed fonts can be difficult to read. 

Alignments. Left aligned and justified alignments  
are most accessible, especially with large amounts  
of copy. They ensure users are easily able to find the  
next line of text when reading left to right. 

Sample Topics Courses & Projects

QUESTION

Usability. Information is easier to discover when it’s 
placed in a location that is familiar and expected. Have a 
consistent navigation and follow common mental models.

Cognitive Load. Be cognizant of how much information a 
user can take in at once before becoming overwhelmed. 

Forms. Label forms with clear descriptions of what  
a user should enter, not with sample content.

User Interface Design

Don’t rely on color for critical information.  
People with low vision or color blindness will  
have difficulty understanding the content. 

High color contrast. The closer colors are on the  
color wheel, the less legible they will be when placed  
on top of one another. Use color contrast checkers to  
ensure your colors are accessible. 

Color

Christine Lhowe
Assistant Professor of Art & Design, Seton Hall University
UCDA Design Education Summit 2020: Human Centered

CONCLUSION

Accessible design was embedded into lessons within five graphic design courses. The courses ranged  
from introductory to advanced levels with projects in digital and print design. 

Typography I 
Sarah Avery

Typography I 
Tyler Cevetello

Will accessible design become an integral part of a designer’s  
process if it’s reinforced throughout a student’s education?

As a result of embedding accessible design throughout various topics and courses, students became  
knowledgeable about fundamental concepts and began to make design decisions based on accessibility.  
Accessible terminology became a part of class critiques and students have effectively assisted one another  
in creating more accessible design solutions.

Graphic Design & Advertising II 
Amanda Valinoti

Web Design II 
Haley Thimmel

Web Design I 
Brittany Hull, Dante Cassano,  
Alexandra Gale

Social Impact Design 
Haley Thimmel

Web Design I 
Renee Nunez, Isabelle Engel,  
Jay’ci Chevalier

Web Design I 
Haley Thimmel

Accessible design is design in which the  
needs of people with disabilities are  
specifically considered.
—University of Washington


