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STUDENT BODY
47% 8% 38%

San Antonio area Houston area Other Texas Counties

3% 4%

Other States International
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No. 6 in the nation
in awarding bachelor’s degrees
to Hispanic students

— Hispanic Outlook in Higher Education

One of the “Best of the Best”
U.S. universities for Hispanics,
African-Americans,
veterans and females

— Hispanic Network Magazine
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EM-POW-ER

verb

e to give the authority to do something

« to make stronger and more confident
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FIVE STEPS

TO CREATIVE
BRAINSTORMING
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CLEAR YOUR

HEAD




“Vulnerability
Is the birthplace
of innovation,
creativity and change.”

— Brené Brown
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©

CREATE A SAFE

SPACE
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“Ideas are
like rabbits.

You get a couple
and learn how to handle

them, and pretty soon
you have a dozen. ”

— John Steinbeck
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3
BUILD UP,

DON’T TEAR DOWN
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“Be open to
collaboration. Other
people and other
people’s ideas are often
better than your own.”

— Amy Poehler



THE POWER OF

HUMOR
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“It’s no accident that
AHA and HAHA are
spelled almost the
same way.”

— Mitch Ditkoff
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The University of Texas

at San Antonio” Admissions Academics

About

' SATURDAY, APRIL 2

UTSA Day

Find out what it's like to be o Roadrunner.

Schedule your visit the way you want, based on — Sign Up for Qrientation
JOur interests and time, Learm more about UTSA's = Complete yolir TSI Testing
top-tier academics, research and student J | % Check OIT itéms on Your Rowdy Ready List
services. Stop by our information fairs and stant = Explore Houging, Campus Reg & More
collecting some UTSA swag. Or, take a tour of our o
vibrant campus. See a1l that UTSA has to offér. 2
. v # Registes for UTSA Day —
P UTSA Day Parking
! .
Brain UISA Sammer

UISA
|| Day

Research Session 2016

Research Campus Life Community Athletics Alumn

UTSA JTSA Todey Vit Ohreciary Sewsy

Glving

» Explore UTSA's Majors and Minors e ¢
» Take a Campus.or Virtual Tour
» Study UTSA Housing Options

Aschitecture -
at ursa )
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@ = Squirrels overrun UTSA webs X

C ©® www.ksat.com/trending/squirrels-overrun-utsa-website-and-other-april-fools-day-p

AT
NEWS SPORTS ENTERTAINMENT @& LIFESTYLE MARKETPLACE KSATCON

Expect more

Squirrels overrun UTSA website and
other April Fools' Day pranks

Keep your guard up Friday!

Squirrels overrun UTSA's website

By Robert Taylor - Web - News Editor

: 11:40 AM, Ap:

2:12PM, Ap

The homepage of UTSA.edu featured a parade of squirrels Friday morning.

The college said on its Facebook page that the squirrels were the result of a hack on the website, but
the school told KSAT they were actually behind the nutty madness.

nhe W
UTSA Day

Pind oot whot I's Bhe to be @ Rosdrennge

. UTSA - The University of Texas at San Antonio @ ﬂ

Hey 'Runners, we apologize for the problems with UTSA.edu. It looks like a

PR e, hack by some squirrely characters. We're working on it!
el : e Cxploce OTSA s Majars snd Misog,

v Gty bty

» Gt your owey Ready 1o-Os Unt

SAN ANTONIO - For pranksters, April Fools' Day is one of the best days of the year. For those being

: R Welcome to The University of Texas at San Antonio | ...
pranked, it can be a frustrating 24 hours.

Get ahead in your degree pian. Explore a specific topic of interest. Advance in you...

Colleges, businesses and more are taking to the web Friday with some pretty funny tricks.

Below are some of the best pranks we've seen so far this April Fools' Day.
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FLEXIBLE
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“If you don’t like

something, change It.
If you can’t change I,
change your attitude.”

— Maya Angelou



The University of Texas at San Antonio
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WHAT IS AGILE?

Rooted in the IT development world,
Agile is a modern, flexible, team-based
approach to project management emphasizing
rapid delivery of smaller chunks of a project
over completing the entire project at once.
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WATERFALL

A traditional project management model
that follows a linear and sequential process

o o Wl
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AGILE

Geared toward helping to better address and
respond to fast-changing marketing conditions
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THREE

USEFUL AGILE
TECHNIQUES
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1
THE BACKLOG

« Create a task board

- Rank tasks in order of importance

« Commitment to the completion
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©
THE SPRINT

* 1 to 3 week design or task sprint

* Planned work vs. unplanned work
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3

THE DAILY HUDDLE

- W
- W

nat did

nat will

accomp

accomp

IS

IS

N yesterday?

N today?

* Are there any obstacles to today’s tasks?
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Real-world
example
of agile

In action




Previous identity

® ®
The University of Texas at San Antonio” The University of Texas at San Antonio”

INFORMATION TECHNOLOGY COLLEGE OF LIBERAL
AND FINE ARTS

UTSA @

®
The University of Texas at San Antonio” The University of Texas at San Antonio”

OFFICE OF STUDENT LIFE COLLEGE OF BUSINESS

g

UTSA UTSA

The University of Texas at San Antonio” The University of®Texas at San Antonio”
OFFICE OF THE VICE PRESIDENT COLLEGE OF EDUCATION AND
FOR BUSINESS AFFAIRS HUMAN DEVELOPMENT



New identity

The University of Texas at San Antonio

Information Technology

The University of Texas at San Antonio

Office of Student Life

The University of Texas at San Antonio

Office of the Vice President

for Business Affairs

The University of Texas at San Antonio
College of Liberal
and Fine Arts

g

The University of Texas at San Antonio

College of Business

UTSA

The University of Texas at San Antonio

College of Education
and Human Development
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o6 color variations

UTSA UTSA UTSA

The University c;f Texas at San Antonio The University df Texas at San Antonio The University of Texas at San Antonio
College of Liberal College of Liberal College of Liberal

and Fine Arts and Fine Arts and Fine Arts

2 COLOR (STANDARD)

2 COLOR (ON BLUE)

UTSA

The University of Texas at San Antonio The University of Texas at San Antonio

College of Liberal College of Liberal College of Liberal

The University of Texas at San Antonio

and Fine Arts and Fine Arts

and Fine Arts

BLACK
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Brand uses

UTSA Gl mtice L

%

Family
Weekend

OCTOBER 7-8, 2016

e umve,?s/;

10/o7 Friday
Family Association Dinner with Roodrunne
AT THE SOMBRILLA OR BALLROOM

10/08 Saturday
Alumni Tailgate
AT SUNSET STATION

Football Game UTSA vs. Southern Mississi
AT THE ALAMODOME

UTSA Graduate School
—_

Education Abroad Services
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The buildout

» 23 divisions, schools and departments

» 20 sublevels of offices, departments
and colleges

» 35 possible combinations for each
logo suite (average of 10 combinations)

» 6 color variations

» Over 25,000 files

L— +Child
-

[ FORMAL —

— CASUAL —F Sa

SSSSSSS
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Brandsheets

Formal Marks

Thece kogos are Lsed 10 Show the formal name of your Cranaton

siNoLe SINOLE WITH SIONATURE

STACKED - LEFT STACKED WITH SIGNATURE - LEFT

STACKED - CENTER STACKED WITH SIGNATURE - CENTER

College of Business
souane SINGLE SHORT “OPTIONAL*

UTSA &

siNoLE souARE

UTSA Business
UTSA COB UTSA

SINOLE WITH SIONATURE - CENTER

UTSA Business

UTSA

BINGLE WITH SIONATURE - LEFT

UTSA Business

Casual Marks

These 1ogos show e name of your organization

f— R p———
UTSA Gift Services UTSA Gift Services
— R —

JTSA Gift Services

Child Marks

Thece logos contain addtional WEAoNs of your ORANTason

ey SANOLE WITH SIGHATURE - LEFT
UISAGift Services UTSA Git Services
conten SINGLE WITH SIGHATURK - CENTER

UTSA Gift

UTSA Gift

souane

Casual Marks

These kogos show the rame of your ergencation

- SINGLE WITH SIONATURE - LEFT
UTSA Art History and Criticism  UTSA Art History and Criticism
sauane SIMOLE WITH SIONATURE - CENTER

UTSA Art History and Criticism
’

Child Marks

These 10908 contain acdtonal GENS of yOur OPANTItEN.

ot SINOLE WITH SIONATURE - LEFT
UTSA Art History and UTSA Art History and Criticism
centen INGLE WITH IONATURE - CENTER

UTSA Art Histor

UTSA Art History and Criticism
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CHOOSE WHAT
WORKS FOR YOU

* Increase productivity
- Encourage communication
- Sense of teamwork




REAL WORLD
APPLICATION

Creative brainstorming
+ aqile
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IDENTIFY TEAM
STRENGTHS

- Each team member has a specific specialty

» Use strengths to improve work

« Supportive over competitive
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Fall 2009-
Fall 2015
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CAMPAIGN
GOALS

Focused on raising money and support in four areas:

M Students

M Faculty and research
M Centers and institutes
M Student life
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VISUAL IDENTITY

The We Are UTSA theme was developed to express the
university’s identity and personality.
The theme builds a sense of community and family for UTSA.

WE ARE

UTSA
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CAMPAIGN STYLE GUIDE

B Campaign was an opportunity

to create a strong network

of support, to build a culture

of philanthropy and to share the
impact of UTSA within the community

The University of Texas at San Antonio

Campaign Style Guide

B Consistent messages and visuals
helped inspire and motivate the
community to support effort
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SETTING THE TONE

m Guidelines provided to inspire creativity

m Focused on messages that communicated
“We” and felt inspirational, hopeful and
visionary

m Used active voice using first person plural
(“we”) and focused on the priorities

AN m Replaced technical terms with simple
Big Adventure .
e e analogies

the next level, beyond the classroom, out into the world of experience.

Division I football brings excitement; world-renowned speakors bring

enlightenment. From student organizations and study abroad to arts and culture,
we understand there is more to college than baoks, and we invite San Antonio 1o
share our appetite (or adventure.

The We Are UTSA capital campaign will offer more students the chance for
engagement, creating explorers, not just scholars.

m Featured individuals rather than groups

We are energy. We are passion. We Are UTSA.




GRAPHIC ELEMENTS

-
a
"
v

SQUARE: The square is carried over from the logo
and adds a level of graphic sophistication and
consistency throughout campaign messages. Pair
the solid square graphic with pull-out quotes and
sidebar items. Use them also as a tool for emphasis.

ICONS: When appropriate, icons may be created to
help illustrate campaign numbers and figures.
Primarily to be used on electronic communications
such as PowerPoint presentations and websites.
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PHOTOGRAPHY

e Photographs
trcelence | _ . should depict
mmm UTSA as a top-tier
Wl university with a

o d = strong network of
o [WOBEN | students, alumni,
Socity i faculty, staff, and
community and
e - business leaders.

Experiences
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ELECTRONIC
COMMUNICATION

PRESENTATION:
A PowerPoint template
was produced to ensure

WE ARE UTSA visual consistency

The University of Texas at San Antonio

Y- . i Y *a
: .TIER ONE MOMENTUM ya V- FOY
R'lY V) )

Tier One universities are known for
outstanding research, teaching and
community service.

= Stimulates economic growth

= Prepares workforce of tomorrow educates, influences
= Innovations improve public health and well-being and impacts more

= Exposes community to world-class cultural programs people than UTSA

B No other university
in South Texas
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Romo Piece Print Ads

This is a smaple of
a print ad featuring
a story on one of the

~--__ EXECUTION

Examples demonstrating
appropriate applications
of the campaign style

This flagship piece
is sized so that
square images are
spaced evenly.

aF:

L=

"
- Talf |57

Annual Giving

Parts of the style
are carried over

for annual giving
applications.
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EVOLUTION OF THE
CAMPAIGN

- Showcase the time and money invested

- Thank you to the donors
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THANK

$180 MILLION

YOU

SAN ANTONIO

Mbmm\mmmmmmms 180 milion.
The gencrosity #UppOrting groundbreaking research

We are San Antonio's top-tier university.
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Summer
2016
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CAMPAIGN
GOALS

M Increase graduation retention rates

B Encourage enroliment in Summer term
M Increase online course offerings

B Allow community opportunity to enroll
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CONCEPTS

Cool Classes. S U

Cool Schedule.
Cool Options. E |_
CHOIC

Aaummen

Expanded choices | Expanded online courses

Expanded choices | Expanded online courses

Summer Registration begins March 1, 2016

Summer registration begins March 1, 2016 | utsa.edu/summer )
utsa.edu/summer
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COLORS

GRAPHICS

summm
FONTS SE}

take a break CHOIE

BlackFat

FROM THE SUI

Blanch Condensed

Expanded choices on-campus and online
Summer Registration begins Feb. 29, 2016
utsa.edu/summer
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utsa.edu/summer

REGISTER onLing

SIAYon §
‘ TRACK!
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SOCIAL MEDIA

Join the #BirdsofSummer!

Register now for #summer16
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INSTITUTIONAL TONE

- vdents stodents
tncoming UTSA freshmen

‘Spond your semmer with us: Registration for UTSA Summer opens in spring 2016, Sign up to receive a0 emall update on
offered cosrses, as well as application and registration dates.

20 © T sy o Vo 1 S Mt 754 e S A, 4 ks e 30448 4

Compun s | 2 | B e | e | 2 st | Bt ot

Summer 2016 Session

[ -
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CREATE INCENTIVES




The University of Texas at San Antonio
UTSA University Communications and Marketing

CAMPAIGN
RESULTS

B 11% increase from summer 2015 in total
student credit hours

M 11,878 total students enrolled
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SPRING
2016
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CAMPAIGN
GOALS

M Increase student and alumni participation in
Spring annual giving campaign

B Create momentum for Colleges

B Encourage friendly competition
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CONCEPT: Race

2016

W INVITE YOI
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CONCEPT: Rodeo

walNil b

e e T A Tl ——

* = (altoactionherel  *

— L G e e e e = — <~

@ College of Sciences @ College of Business

@ College of Engineering @ College of Public Policy

 College of Education « College of Architecture,
and Human Development Construction, and Planning

@ College of Liberal and Fine Arts @ Honors College

S

g" CASH
i 3Q’ 000 REWARD o
e et g .o e g i o el

id mauri, Phasellus ne placeratorc. Eiam lobortis i noa alputate congoe. Pron selfcitudinlctus
ut i ltices, at v eros tempas, Duis ot vestibalum metus, eget izl x,

e
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CONCEPT: Election

UDTE TODRY © UOTE TODAY

College of Education and Human Development
3k sk sk k k ok ok ok ok ok ok Kk ok ok ok ok ok ok k

® College of Sciences

® College of Engineering

¢ College of Education S ——— | e ]
and Human Development I ———

cnwasmnee | IDTED FOR COLLEGE OF BUSINESS

:E::::z:::::‘;"';:;':i % % % %k %k %k ok ok %k %k ok ok ok ok ok ok ok ok ok ok
Construction, an d Planning

® Honors College

% %k % %k k% ok ok ok %k ok ok ok ok ok ok ok ok

| SUPPORTED @) foueeetr.,

%k Kk ok ok ok k ok k ok ok ok ok ok ok ok ok ok ok
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¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ x

I COUNTED'

2016

fund.utsa.edu

e
I SUPPORTED
MY COLLEGE

supgoRT

#CampaignUTSA2016

YOUR

C O L L E G = ~
y) Q 1 4 (1 COUNTED!

#CampaignUTSA2016
#UTSAdonor

BE COUNTED!

****ﬁi***'
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Twitter Facebook

Z 2 et
e ooy e BE COUNTED! {JEVZ o
Calgy f Busis {PAIGN UT \3'69605 Busiess

BE COUNTED! PORT
s 1 SUP!
Colin of kit ( Coligy, of Aechitactors,
Constrection ond Pionsin) \{m«n Mﬁuy

BE COUNTED! - / & \

. ‘ ‘ UNTED! SUPPORT

Calbgs o ibral ‘ : RELSQ L | Clgdin
ond Fore frts 3 Tind stss echa/ColiA \ ond Fis firts /

BE COUNTED! /su;gr&\:l
)

W e N
&2
i,

BT COUNTED!

Collsgn of Education
ond Hamon Dewypwent.

BE COUNTED!

Homors College

Rind utsaodu/MHC

BT COUNTED!

Collegs of Enginerying
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. IS contagious,

pass It on”

— Albert Einstein






