BLOWING UP YOUR BRAND



HENDERSON BROMSTEAD ART









'.:.:'l-(-.t

&

N
COOKIE?
»i ‘&é‘ry
N(J\:.gzlcbriting

200 YEARS
£l B rvelsen

] ‘|
Fon e, '7 S oy ol

o b O S mrm s, Chmns W by ol
Wl Ty v ] 4 e oy g
DL o g o nrm A Vs L .
Knrdord . v . [—I IsTOry
A S Tk oL 5 TR Baked Fresh Dails
A mbe s mdh e o i) e, A (i ‘ (V) 5 ‘. 5)' - (.ll ¥
L e ™) o ~ y
P b i & e e s o vy
My i e







MOVING TO WAK!
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A GREAT PRODUCT THAT WAS
BEING UNDERSOLD



UNINSPIRED COMMUNICATIONS
CONVEYED A LACK OF CONFIDENCE



Lorem Ipsum Dolores -

Consmporary Covan




A CONSISTENT VISUAL
APPROACH WORKED FOR OUR
BRAND STANDARDS, BUT BECAME
REDUNDANT IN PRACTICE.



INSPIRATION THROUGH
CAPITULATION






WAKE FOREST
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WE BEGAN TO IMAGINE
EACH CAMPUS PARTNER AS AN
INDIVIDUAL BRAND



WERE UNIOQUE SERIOUS SIMPLE
HIESTERS INSTIGATORS FUNNY DAREDEVILS
ARTISTS ATHLETES DANCERS
WRITERS READERS TALKERS
NIMBLE MUSICIANS ACTIVISTS
VIDECOGRAFPEERS HUMANITARIANS COUNTRY CITY
GEEKS LOVERS KIND SCHOLARS
MUSEIM CHRISTIAN JEWISH BIUDDHIST ATHEIST
TALL SHORT FARMERS HIKERS
ENTREPRENEURS OFTIMISTS OFEN MINDED
LISTENERS PUNDITS TCMBOYS HIFFIES
WORKERS WIZARDS CANM P_H’L LEADEES
TRAVELERS BIKERS NERDS PUNKS SKATERS
FILMMAKERS FILM Lt 3’~'E~ 3 f—f.'"i'.f.T*Ff_:E-
EMOTIONAL GIVERS OUTSPOKEN
TREE HUGGERS ONLINE BARISTAS OFFLINE
FEARLESS VEGETARIAN COWBCVS GAMERS
EMO CURIOUS Bl GAY STRAIGHT
CREATORS CRITICS COLLECTORS
COMPLICATED CONSERS .”.3':;"_ LIERAL WHITE
BLACK YELLOW RED .‘a.:.'.'".".  NINJAS INQUISITIVE







WE TRIED TO INNOVATE WHERE
OTHERS WEREN’T LOOKING












THE MOVE
FROM MONOLITHIC
TO MICROBRAND




ZOMBIES AND HOT DOGS
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ms TAX D

MEN yiv.cdw zombiesandhotdogs










WE WERE HEARING
FROM AUDIENCES. THEY LOOKED
FORWARD TO SEEING WHAT
WE”D DO NEXT.
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FIND THE CURIOUS
PERSPECTIVE OR INSIDER KNOWLEDGE
THAT MAKES SOMETHING OWNABLE
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THINGS TO POND.




IS YBRAND’ AT YOUR SCHOOL VARIETY
OR CONSISTENCY?



DOES CONSISTENCY
KEEP YOU FROM CONVEYING YOUR
SCHOOL"S ESSENCE?



IF YOU MAKE THE SHIFT,
HOW DO YOU MAINTAIN “COHESIVE?"”
COMMUNICATIONS OVER TIME?



DOES THE OVERALL UNIVERSITY BRAND
EVENTUALLY GET UNDERMINED BY SO
MANY DIFFERENT DIRECTIONS?



THOUGHTS? QUESTIONS?





