
BLOWING UP YOUR BRAND



HENDERSON BROMSTEAD ART











MOVING TO WAKE FOREST



A GREAT PRODUCT THAT WAS  
BEING UNDERSOLD



UNINSPIRED COMMUNICATIONS 
CONVEYED A LACK OF CONFIDENCE





A CONSISTENT VISUAL  
APPROACH WORKED FOR OUR  

BRAND STANDARDS, BUT BECAME 
REDUNDANT IN PRACTICE.



INSPIRATION THROUGH 
CAPITULATION













THE HALO EFFECT



WE BEGAN TO IMAGINE  
EACH CAMPUS PARTNER AS AN  

INDIVIDUAL BRAND







WE TRIED TO INNOVATE WHERE  
OTHERS WEREN’T LOOKING  









THE MOVE  
FROM MONOLITHIC  
TO MICROBRAND



ZOMBIES AND HOT DOGS













WE WERE HEARING  
FROM AUDIENCES. THEY LOOKED 

FORWARD TO SEEING WHAT  
WE’D DO NEXT.















FIND THE CURIOUS  
PERSPECTIVE OR INSIDER KNOWLEDGE 

THAT MAKES SOMETHING OWNABLE









STRESS TEST









THINGS TO PONDER



IS ‘BRAND’ AT YOUR SCHOOL VARIETY 
OR CONSISTENCY?



DOES CONSISTENCY  
KEEP YOU FROM CONVEYING YOUR  

SCHOOL’S ESSENCE?



IF YOU MAKE THE SHIFT,  
HOW DO YOU MAINTAIN “COHESIVE” 

COMMUNICATIONS OVER TIME? 



DOES THE OVERALL UNIVERSITY BRAND 
EVENTUALLY GET UNDERMINED BY SO 

MANY DIFFERENT DIRECTIONS?



THOUGHTS? QUESTIONS?




